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In 2021 Karachi University Department of Visual Studies 
collaborated with the State Bank Museum in Karachi in 
partnership with the British Council to identify innovative ways 
of engaging young people with the museum as part of 
the OSCH programme (Our Shared Cultural Heritage).

• Seventy-five students from the departments of Fine Art, 
Graphic Design, Film and Animation worked on a series of 
projects in response to the displays, collections, 
interpretation and visitor offer at State Bank Museum. 

• This assignment formed part of the students’ credited 
courses. Amongst these projects is Sawda, which was 
inspired by an item in the museum’s collection; the grocery 
list drawn up by the cook for Quaide Azam Muhammad Ali 
Jinnah, Pakistan’s first Governor General.



For Sawda Project:
• Karachi University Department of Visual Studies’ students 

created an exhibition of present day grocery lists collected 
from families, friends, domestic staff.

• This digital archive documented consumption as a cultural, 
economic, environmental and sociological indicator of our 
present time.

• To give audiences a chance to compare how our living 
habits/consumption have evolved with time and also shape 
a new way of experiencing the exhibit at the State Bank 
Museum. 

• Sawda along with other projects generated by the students 
was exhibited under the title Chalta Phirta at the State Bank 
Museum in March 2022.

Elaborating on the original Sawda idea, Karachi University and 
Manchester Museum were keen to partner together to connect 
the youth in Karachi and Manchester to investigate the lives of 
families in the two cities and to document personal histories 
and shared traditions in the form of a recipe book.





Youth-led Project by Manchester Museum apprentices & Karachi University 

Concept: The Manchester team trip to Karachi and Karachi 
team trip to Manchester followed the Sawda - grocery list and 
tracked down the staple ingredients that are used in UK South 
Asian diaspora and Pakistani cooking and vice versa via a 
physical exchange.

Research: The exchange trip allowed both countries to research 
how staple ingredients are used in everyday cooking and how 
they have evolved and passed down through generations. 
The trip also looked at different cooking styles and techniques. 
Research work included interviewing local people, oral history, 
photography, and art.



Production of recipe book: 
• Both exchange helped in the production of an international 

recipe book based on the Sawda - grocery list. 
• The recipe book consist of recipes of dishes from both 

Pakistan and the UK South Asian diaspora communities, oral 
histories of recipe traditions, tales about migration and 
movement, photography and art of dishes created from the 
recipe book.

Food festival: A food festival was organised both in Manchester 
and Karachi 
The food festival was held to launch the recipe book and create 
some of the dishes from the recipe book. The festival consisted 
of artists, storytelling and poetry.



Aims:
1. Exchange of information: skill sharing between each organization and staff members in Manchester 

and Karachi
& Promote paid youth led opportunities

2. Partnership and networking: create long-term relationship building and networks between Karachi 
and Manchester in order to collaborate and drive artistic opportunities and talent

3. Collaboration: holding future workshops between Manchester and Karachi

4.   Create an understanding between cultures
Gathering content for the recipe book and potential content for the programming of the South Asia 

Gallery (SAG)

5. Creating institutional links between Karachi University Department of Visual Studies, State Bank 
Museum and Manchester Museum.

6. Enabling South Asian youth as leaders and decision makers.

7.    A deeper understanding of diverse personal histories and exchange mechanisms.



Karachi Trip: A 7 day trip was held, 

• For Research and photography
• collecting oral histories of the history of food/recipe stories done together with students and 

apprentices
• Networking, skills-sharing, knowledge-sharing between the partners and young people in the project
• for physical presence for relationship building, brainstorming, doing workshops and allocating roles 

together.
• Bring research from Manchester beforehand e.g., groceries / cooking utensils and then compare. 

Potential for filming/recording of stories
• Organize talks in Karachi, Manchester and online about diaspora communities, changing food scene in 

Manchester due to migration, multiculturalism and globalization
• Panel discussion with key artists, writers, young people on themes of food, history and diaspora
• Collaborate and work together with Karachi team on the recipe book



Manchester Trip: duration approximately 7 days

• Karachi partners to attend book launch and food festival -
potentially coincide with reopening of Manchester Museum and 
connected to the newly established South Asia Gallery (SAG)

• Karachi partners to take part in talks, opening events, and meet 
faculty members and students of the Manchester University Art 
Gallery and Museum Studies course.

• Potential exchange and sharing of ideas for future collaboration 
with members of OSCH Manchester Youth Collective.

• Parallel book launch in Karachi at Karachi University or State Bank 
Museum.



Output from project

• Recipe book: a creative collaboration between Karachi 
University students and young alumni, 
apprentices, OSCH collective members in Manchester.

• Panel discussions/speakers between different cities based 
around themes pulled from the recipe stories e.g., themes 
about identity and place and the way South Asians within 
the UK create their own spaces for themselves with corner 
shops/local Asian shops etc.

• International exchange and dialogue through exchange trips 
between Manchester and Karachi.

• Food festival and book launch
Creating international paid opportunities for young people in 
Manchester and Karachi
Funding from recipe book selling and food festival to possibly 
go towards more paid opportunities for young people in 
Karachi.



CHALTA PHIRTA MUSEUM
Chalta Phirta Museum to reach audiences that do not have
direct access to the museum itself.

Various solutions were  discussed:
•A combination of virtual and physical (pop ups/happenings accompanied with
a design/social media campaign)

•Identifying and archiving the cultural history and significance of everyday
spaces and experiences.







MATRIARCHS OF TIME takes its inspiration from Dr Asma’s research
on coins of female rulers. Students will add personal stories of strong
women and their struggles. This could include a small audio library.
Interviews of households that are run primarily by women. (Bilquis Edhi,
Mrs Gufran Qureshi of siraat ul jannah orphanage, nani/dadis from around
us).

TALES FROM THE MUSEUM is a series of zines/books/simple
animations illustrating stories about interesting objects in the museum.

These projects have the possibility of partnering with a youth organization
in UK





 







chlta_phirta_museum's profile 
picture
chlta_phirta_museum

76 posts
252 followers
6 following
Chalta Phirta Museum
Art Museum
OPEN CALL Submission till 18 
June
HURRY UP & GET YOURSELF 
REGISTERED
https://forms.gle/ZsKjdZAnrctP
9jSu5

















































#Chaltaphirtamuseum
Instagram
https://www.instagram.com/chaltaphirtamuseum12/

Facebook
https://www.facebook.com/search/top/?q=chaltaphirtamuseu
m

Twitter
https://twitter.com/ChaltaphirtaM

https://www.instagram.com/stories/highlights/1789322048059
6610/
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